1. SPA, located enthe lower floor, where clients can take a

*‘“WeH*desewed’-bFeeklﬁr m the pulsating energy of Bahn-
hofstrasse. MBR medical beauty research® skincareon
e edge to medicine treatments with professional care
ducts from the German premium brand have recent- =
een added to the offering, catering to those searching

for ultimate skin perfection. Trained staff and the highly

~potent combinations of active ingredients offer outstand-

ing results and pure pleasure for skin and soul.

ﬁ ; "\ ... Thebeauty offer is rounded off by an in-house Facial

turies in the then Russian city of
5<|sh|nev~' ‘today's capital of Mol

&
i I Tingfell in love with the sweet wor d’
: %erfumes andtrained as a phar-
macist. In his free time, he fiddled Ly
- with cream and fragrance formu}-“-
las and wrote down all the recipes ;
~in a small notebook, which he ha | ‘ n
wn'into his jacket when he deC|d— == j - =~ .
ed to seek his fortune in Paris. The S F.j f B
eginning of World War | stopped: i ¥ (& ‘
in his tracks; he was taken p‘ilv J . i 5 ' z
and later found asylum in Swit- i) = e location directly on Zurich’s -~
d. There, Ernst Osswald, then ' | busy Porodeplqtz;dttr'dcts business
ocery shop, emplog'/éd,.,ﬁ people, shopping enthusiasts and a———
luxury tourists alike, and has long '
since achieved cult status. Today,
Parfiimerie Osswald is run by an ——
all-female team and relies on close
~ collaboration between all staff s
'members. The employees impress
with theirincredible knowledge of
the products and t :




Osswald stocks more
than 3,000 differ-
ent fragrances. The
decision process ¢
what scent to pick
left entirely to the €
ent but steadily sup=
ported by the atter
tive Staff. Some fall in
love impulsively and
are guided by theirin-
tuition* ©thers want
to\wait fortheir part-
ner's feedback or let
the fragrance sinkin
first. The demand for
niche fragrances has
risen sharply in re-
cent years. Therelis a
: , 4 _ -high demand forgig-
o 4 A - 3 -
i%-ﬁf ‘[ '_ : bl | . notu.re scents that un.-
RS derline the personali-
; ty and individuality of
the wearer.
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On Saturday afternoons, Parfiimerie Osswald becomes a veritable
magnet for visitors. The boutique fills up with the various scents;
blend together to create an unmistakable & ience for cli
The scene is reminiscent Redma
rog sales ass
Uxu , lets the
ran ay, mal
clientele, come to
i assort




